
SENDTONEWS 
GRAPHIC STANDARDS MANUAL

This manual specifies the technical and procedural guidelines to ensure 
brand and identity consistency.  

Produced and maintained by Communications.
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01 INTRODUCTION

The most basic and comprehensive component of a strong institution 
image is a unified presentation; therefore, it is important that Sendtonews 
communicates with a clear and constant public identity.  

This manual explains the proper use and display of the SendtoNews 
logo, which typefaces to use and the specific SendtoNews colours. These 
guidelines will help provide visual unity and sustain identity and brand 
consistency. 

SendtoNews’ identity is portrayed in all communications, and in order to 
protect the integrity of that identity the guidelines expressed in this manual 
must be followed and logo must not be altered in any way. Any other uses 
not described in the manual must have prior permission obtained from 
Communications. 

Following the standards and guidelines in this manual enables clarity and 
effectiveness of all print, electronic and other communication materials.

 All use of theSendtoNews logo must be pre-approved by Communications.
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03 SENDTONEWS LOGO HISTORY

SENDTONEWS PAST & PRESENT VISUAL IDENTITIES

2008 - 2010

2010 - Present
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03 OFFICIAL SENDTONEWS LOGO

There are two versions of the SendtoNews logo for use. The vertical format 
with tagline is preferred. The horizontal format may be used to complement 
the design or when space prohibits the use of the vertical format. 

Each format is one complete unit. Relative scaling, spacing and general 
visual relationships are to be used as shown and not altered in any way.
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04 USAGE GUIDELINES

SENDTONEWS LOGO PROTECTED SPACE

To achieve maximum impact, the SendtoNews logo should be allowed 
sufficient clear space to isolate it from other elements such as typography, 
rules, pictures, etc. The protected space is created by the height of the 
lowercase “d” in the word “SendtoNews” and will therefore be relative to the 
size of the logo used. This unit of measurement provides the perimeter of 
clear space around the logo and type.

SENDTONEWS LOGO MINIMUM

To protect the integrity, legibility and impact of theSendtoNews brand, it 
must never be reproduced in sizes smaller than those shown on this page. 
For print applications of the primary logo, do not use the SendtoNews 
vertical smaller than 0.6” in width. To use the SendtoNews horizontal logo, 
the logo should not be used smaller than 0.2” high. Any further reductions 
would impair its legibility and impact.

0.7”w x 0.448”h 
web and high quality print

0.85”w x 0.544”h 
newsprint

1.85”w x 0.402”h 
newsprint

1.35”w x 0.294”h 
web and high quality print
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05 SENDTONEWS LOGO COLOURS

SendtoNews’ colours are blue, orange, and black. Inconsistent reproduction 
of colours can result in a diminished recognition signifying Sendtonews.

Whenever possible the logo should be used in one of its coloured versions. 
When colour is restricted, greyscale or black versions can be used. The logo 
should never be reproduced in any non-SendtoNews colours. 

A white logo or logo with white type is available to complement design. It 
may not appear in any other style unless first approved by Communications.

SPECIFICATIONS

For accurate colour matching use a Pantone® swatch book. Always insist on 
accurate colour. Poorly matched colours will weaken impact, and reduce the 
effectiveness and public awareness of the Sendtonews brand.

Blue 
Pantone 303� 
CMYK: 100/79/37/25 
RGB: 15/61/98

Orange 
Pantone 158 
CMYK: 4/59/100/0 
RGB: 237/130/35

Black Version 
Pantone Black (95% Tint) 
CMYK: 0/0/0/95 
RGB: 51/130/35

Black Version 
Pantone Black (70% Tint) 
CMYK: 0/0/0/70 
RGB: 109/110/113



SENDTONEWS GRAPHIC STANDARDS MANUAL

ver 10/15/2012     |     PROPERTY OF SENDTONEWS, 2012 			 

06 OFFICIAL SENDTONEWS FONTS

To maintain the consistency of SendtoNews’ visual identity through all  
written and printed communications, it is recommended that only two type 
faces be used. The two official fonts used in the SendtoNews logo identity are 
Amplitude-Wide Bold and Amplitude-Regular. Secondary sans serif fonts that 
complement SendtoNews’ official logo fonts are DINPro and PT Sans.

DINPro

DINPro - Lite 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()_+-=””:;?/<>

DINPro - Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()_+-=””:;?/<>

DINPro - Medium 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()_+-=””:;?/<>

DINPro - Bold 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()_+-=””:;?/<>

DINPro - Black 
ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz 
1234567890 !@#$%^&*()_+-=””:;?/<>
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07 LOGO RESTRICTIONS

DO’s

The preferred usage of the logo should be in its original colours against 
white, to provide maximum visual consistency.

Against coloured backgrounds, pay attention to the visibility of the type.  
See Applied-tone backgrounds for further details.

* Note: Use the correct file format (.eps, .tif, .jpg), size (enlarging/reducing 
files will reduce the quality), and colour mode (CYMK for print, RGB for 
screen). For questions, concerns or approval, contact Communications.

An all white logo or 
colour/greyscale logo 
with white outline 
and white type are 
also  available to 
complement design.
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07 LOGO RESTRICTIONS

DO NOT’s

DO NOT reproduce logo in any non SendtoNews colour 

DO NOT screen the logo back to a percentage of its colour 

DO NOT stretch, skew or distort the logo

DO NOT alter the logo artwork with graphical effects

DO NOT change the typepafe of the logo

DO NOT place the logo on photo, artwork  
or textured backgrounds
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08 APPLIED-TONE BACKGROUNDS

In newspaper ads, low-budget printing, and originals for photocopying, the 
design may be restricted to the use of black or greyscale versions. In these 
conditions the preferred treatment of the logo is greyscale against white, to 
provide maximum visual consistency. 

Against greyscale backgrounds consult the tone evaluation chart below. 
When in doubt choose the design solution that provides maximum contrast. 

DO NOT adjust the greyscale tints of the logo. Other uses of the logo must be 
pre-approved by Communications.

10%

Black “SendtoNews” “DISTRIBUTION EVOLVED” White“SendtoNews” “DISTRIBUTION EVOLVED”

60%

20% 70%

30% 80%

40% 90%

50% 100%
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